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Disclaimer

This document is not for public dissemination and is for the exclusive use of the persons to whom it is addressed and their advisers in connection with IMAX China Holding, Inc. (the "Company", together with its
subsidiaries, hereinafter referred to as the "Group"). It is being made available by the Company, to a limited number of recipients. The contents of this document have not been reviewed by any regulatory authority in
any jurisdiction. The distribution of this document in certain jurisdictions may be restricted by law, and into whose possession this document comes should inform themselves about, and observe such restrictions.

This document is not intended to form the basis of any investment decision. It does not constitute an offer or invitation to sell, or any solicitation of any offer to subscribe for or purchase any securities in any jurisdiction
in which the making of such offer, solicitation or sale would be unlawful prior to registration or qualification under the securities laws of such jurisdiction or would not otherwise be in compliance with the laws and
regulations of such jurisdiction, and nothing contained herein shall form the basis of any investment decision, contract or commitment whatsoever. Any decision to purchase securities of the Company in any public or
private offering should be made solely on the basis of the prospectus and international offering circular to be prepared by the Company in relation to any such contemplated offering together with any supplementary
pricing information. This document contains no information or material which may result in it being deemed (1) to be a prospectus within the meaning of section 2(1) of the Companies (Winding Up and Miscellaneous
Provisions) Ordinance (Chapter 32 of the Laws of Hong Kong), or an advertisement or extract from or abridged version of a prospectus within the meaning of section 38B of the Companies (Winding Up and
Miscellaneous Provisions) Ordinance or an advertisement, invitation or document containing an advertisement or invitation falling within the meaning of section 103 of the Securities and Futures Ordinance (Chapter
571 of the Laws of Hong Kong) or (2) in Hong Kong to have effected an offer to the public without compliance with the laws of Hong Kong or being able to invoke any exemption available under the laws of Hong Kong
and is subject to material change without notice.

This document and the information contained herein are strictly confidential. Neither this document nor its contents may be distributed, published, reproduced or disclosed to any other person, or referred to publicly, or
used for any other purpose, in whole or in part, at any time without the prior written consent of the Company. Upon request by the Company, the recipient will promptly return this document and all information made
available in connection with this document, without retaining any copies. A document containing information of the Company (the "Application Proof"), which is in draft form and may be incomplete or subject to material
change, is publicly available.

The information in this document has been provided by the Company solely for your information. This document does not purport to be comprehensive or to contain all the information that a recipient may need in order
to evaluate the Group. Certain factual or predictive statements in the document are derived from external sources and have not been independently verified by the Company. No representation or warranty, express or
implied, is given and, so far as is permitted by law and except in the case of fraud, no responsibility or liability (in negligence or otherwise) is accepted by any person (for the avoidance of doubt, including but not limited
to, the Company and their respective directors, officers, employees, affiliates and their respective advisers or representatives), with respect to the accuracy, reliability, correctness, fairness or completeness of this
document or its contents or any oral or written communication in connection with the contents contained in this document. In particular, but without limitation, no representation or warranty is given as to the
achievement or reasonableness of, and no reliance should be placed on, any projections, targets, estimates, forecasts contained in this document. None of the Company and their respective directors, officers,
employees, affiliates and their respective advisers or representatives shall have any liability in respect of the use of, or reliance upon, the information contained herein by you or any person to whom the information
herein is disclosed. In all cases, interested parties should conduct their own investigation and analysis of the Group and the data contained in this document. Only those representations and warranties contained in a
definitive agreement shall have any legal effect.

In connection with this document, the Company will not undertake any obligation to provide any additional information or to update this document or any additional information or to correct any inaccuracies which may
become apparent. This document does not create an obligation on the Company to consider any offer. The provision of the information contained herein shall not be or be taken as any form of commitment on the
Company or on you to proceed with the proposed placing or offering of shares in the Company.

You acknowledge and represent to the Company and their respective advisers that you are a professional investor within the meaning of the Securities and Futures (Professional Investor) Rules (Cap 571D), and have
the knowledge, experience and capability to conduct your own assessment of the Company and its securities and that you have and will conduct your own investigation with respect to the Company and its securities
and have obtained or will obtain your own independent professional advice relating to the investment in the securities of the Company.

The securities of the Company have not been and will not be registered under the U.S. Securities Act of 1933, as amended (the “U.S. Securities Act”), or under the laws of any state of the United States. This
document does not constitute or form a part of any offer or solicitation to purchase or subscribe for securities in the United States and is not for distribution, directly or indirectly, in or into the United States (including its
territories and possessions, any state of the United States and the District of Columbia). The securities of the Company will only be offered or sold a) in the United States solely to qualified institutional buyer within
meaning of Rule 144A under the U.S. Securities Act pursuant to an exemption from, or in a transaction not subject to, the registration requirements of the U.S. Securities Act or b) outside the United States in offshore
transactions in reliance on Regulation S under the U.S. Securities Act.

There will be no public offer of the Company’s securities in the United States.
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Leading Cinematic Technology Provider in Greater China

‘ Exclusive licensee of the IMAX brand in the theatre and films business in Greater
China with access to global partnerships

Sole commercial platform for the release of IMAX format films in Greater China,
which is the second largest and fastest growing major cinema market in the world

Largest non-conventional theatre network with highest average box office per
screen in Greater China and significant ticket price premium

Note
1. According to a survey conducted by Milward Brown Research 5



Integral Part of the Greater China Film Industry History
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Opened first __
IMAX theatre | ]
in Greater : x
China at the W s
Shanghai ‘ \
Science and
Technology
Museum

First agreement with
Shanghai Film in 2003
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Opened first
commercial
IMAX theatre
in the PRC at
Shanghai, in
2003

Note

Signed first agreement
with Wanda Cinema in
2007

Entered into a
partnership with Huayi
Bros in 2009 for the
release of up to three
mainstream Chinese
pictures
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Aftershock, the first
Chinese language film
in IMAX format

(L)

Establishment of IMAX
China

IMAX

First full revenue sharing
agreement with Wanda
Cinema in 2011 for 75

theaters
¥
T
T

Avatar grossed US$24M in
the PRC
on 14 IMAX screens
(PSA of 1.7TM$)

Signed additional 120
WITH Wanda Cinemas in
2013

Signed first hybrid
revenue sharing
agreement with
OMNIJOI and increased
CGV commitment to 65
in 2012

OV EEBC J

oMNILOI

CMC and FVT collectively
subscribed for an
aggregate of 20% of the
shares in IMAX China

ancio sz

1. Greater China operations prior to establishment of IMAX China in 2010 was through IMAX Corporation’s Shanghai representative office.

Furious 7,
April 2015,
highest
grossing film
of all-time in
the PRC ®

Listed on the mainboard of
HKEX in 2015 (1970.HK)

HKE X

ERERFM

Monster Hunt is
the largest-ever |
opening for a
Chinese IMAX
DMR film in its
opening
weekend in
China up to this point

Majin,
highest
grossing
IMAX film in
the PRC in
December
2015

Second and third ever full
revenue sharing agreement
with Jinyi and Lumiere
respectively in 2016
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CINEMAS
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LUMIERE PAVILIONS

Additional 150 theatre full
revenue sharing agreement
with Wanda Cinema,

our largest deal 3

to date in 2016 BRI

Journey to the
West 2, broke
10 new records
for IMAX,
including
fastest local
IMAX film to
reach ¥100M

IMAX signs agreement with
Jinyi to open pilot IMAX VR
Centre in Shanghai

IVIAX @



Complete End-to-end Cinematic Solution

Film Sourcing

Studio
Relationships
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Filmmaker
Relationships

Enhancement Presentation

Capture with

IMAX Cameras Proprietary Hardware & Geometry

DMR & Real-time
Post-production Marketing Quality Assurance



http://www.imdb.com/title/tt0480249/posters
http://www.imdb.com/title/tt0480249/posters

Established and Trusted Ecosystem with Strong and

Successful Long-term Partnerships

50+ Exhibitors
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Greater China

Large Commercial Real
Estate Developers
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IMAX China’s Management

Board of Directors

Richard
Gelfond

Non-executive

Director and

Chairman
Experience

o 22 years at IMAX and
industry experience

Greg Foster

Non-executive
Director

Experience

o 15 years at IMAX and
23 years of industry
experience

RuiGang Li

Non-executive
Director

Experience

o Founding Chairman of
China Media Capital

Yue-Sai Kan

Independent Non-

\ executive
Director
Experience

o Established Yue-Sai
Kan Productions

e Sold Yue-Sai, a
Chinese cosmetics

business, to L’'Oreal in
2004

John Davison

Independent Non-
executive
Director

Experience

o Chief Financial Officer
and Executive Vice
President of Four
Seasons Holdings Inc.

Dawn Taubin

Independent Non-
executive
Director

Experience

o Former Chief Marketing
Officer of DreamWorks
Animation

o Former President of
Marketing at Warner
Bros Pictures

Experienced Management Team

Jiande Chen

Chief Executive
Officer
Executive Director

Jim Athanasopoulos

Chief Financial Officer and
Chief Operating Officer

Executive Director

Don Savant

President, Theatre Development
and Film Distribution

Al

| Mei-Hui Chou (Jessie)
Chief Marketing Officer and Head

Experience

o 5years at IMAX and 17 years of

Experience
o 15 years at IMAX, 4 years at IMAX

Experience

o 16 years at IMAX, 17 years of industry

of Human Resources
Executive Director
Experience

o 10 years at IMAX and 19 years of

experience in China and 20+ years of
industry experience

industry experience China and industry experience industry experience

Michelle Rosen Honggen Yuan Francisco (Tony)

@ Navarro-Sertich
- Senior Vice President, and
Head of M&A

Experience

o Senior Vice President, Theatre
Development

- M General Counsel

Experience Experience

o 4 years at IMAX and 7 years of

o 15 years at IMAX and industry
industry experience

experience

« 8years at IMAX and industry
experience
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1. Mermaid
¥3,392m

2. Zootopia
¥1,530m
IMAX

Top Performing Films in PRC in 2016 by Gross Box Office

4. Captain
America: Civil War

¥1,246m
IMA X

3. Warcraft
¥1,472m
IMA X

5. The Monkey
King 2

¥1,201m
IMAX

7.The Man From
Macau 3

¥1,118m

6. Operation
Mekong

¥1,184m

8. Time Raider
¥1,004m
IMAX

9. Kung Fu Panda
3

¥1,002m
IMAX

10. The Great Wall
¥979m
IMAX

11




2017 POTENTIAL IMAX CHINA FILMS

Announced 2017 Potential IMAX China Film Slate

o Guardians of the Galaxy Vol. 2: May

. Pirates of the Caribbean: Dead Men Tell No Tales: May
. Wonder Woman: June

. The Mummy: June

. Transformers: The Last Knight: June

o Spider-Man: Homecoming: July

. Dunkirk: July

. The Solutrean: September

o The Lego Ninjago Movie: October

. Blade Runner 2049: October

. Geostorm: October

. Thor: Ragnarok: November

° Justice League: November

Star Wars: The Last Jedi: December
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IMAX China Network Expansion Update

Theatre Network Installations

2013 2014 2015 2016 2013 2014 2015 2016

m Sales Type = Full 3v ®m Hybrid JV m Sales Type = Full JV mHybrid JV = Upgrade

13




IMAX China Network Expansion Update

Footprint

334

215

239

217

2013 2014 2015 2016

B Theaters Backlog

2014
m Sales Type

Signings

200

2015 2016
Full Jv mHybrid JV



IMAX China Network Expansion Update

Backlog Network Distribution

 Network now spans 149 cities in Mainland China
 Of 424 theatres just 67 are in Tier 1 cities

119

Tier 4+
22%

By Type of Arrangements By Period of Installation

m Sales Type = Full JV ® Hybrid JV = 2017E-2018E © 2019E+

Approximately 70% of backlog with identified
locations are in Tier 1 and Tier 2 cities




IMAX Box Office and Per Screen Average in Greater China

$1,230K

2013

$1,220K

2014

m Box Office

$1,345K

2015

O Per Screen Average

16

$932K

2016



Total Revenue and Gross Margin

IMAX China Revenue (US$MM) Gross Margin Breakdown
>
- Gross Margin %
9k — Theater Busi 57%  58%  62%  56%
P\G?} —— eater business (1] 0 0 0
C
10,\3 ,‘296/ Film Business 61% 64% 76% 66%
-
- Overall 58%  59%  65%  58%
-

2013 2014 2015 2016

W Theatre Business ™ Film Business

17




Revenue By Segment: Theatre Business

Theatre Business Revenue (USSMM) Gross Margin Breakdown
7 Gross Margin % 2013 2014 2015 2016
R 290} - - Sales Type 66% 68% 69% 63%
) 20\6 C/P‘ - Revenue Sharing 42% 47% 56% 47%
}W\?’/ - System Maintenance 58% 55% 57%  56%
- - - Overall Theater Business 57% 58% 62%  58%

2013 2014 2015 2016

mSales ®Revenue Sharing = Maintenance Others

18




Revenue By Segment: Film Business

Film Business Revenue (US$SMM) Gross Margin Breakdown

2013 61%
2014 64%
2015 76%
2016 66%

2013 2014 2015 2016



Adjusted Profit & Adjusted Profit Margin

Adjusted Profit (USSMM) Adjusted Profit Margin







